2026 Incheon Tourism Joint Business Proposal Call for Partners

Incheon Tourism Organization (ITO) is pleased to announce the call for joint business proposals as part of our international tourism promotion initiative. We are inviting Incheon&Partners member companies to submit proposals for collaboration in marketing, content creation, and product development to promote Incheon as a premier travel destination.

1. Recruitment Overview
· Eligible Applicants: Member companies of Incheon&Partners
· Number of Partners to be Selected: Total 9 partners
· Types of Projects:
· Development of travel products and traveler attraction
· Joint promotional marketing and content production
· Selection Criteria: Proposals scoring 80 points or higher (out of 100) in internal evaluation will be selected
· Support Method:
· Joint funding (50:50) between ITO and selected partners
· Partial support for local advertising and marketing expenses
· Additional incentives based on performance (e.g., number of visitors attracted, content reach)

2. Proposal Submission
· Submission Period: From April 20(Mon) to May 15(Fri), 2026
· Submission Method: Submit via email to partners@ito.or.kr
· Result Announcement: May 25(Mon), 2026 (via email)
· Required Documents:
1. Participation application form
2. Proposal form (attached template)
3. Company introduction (optional format)
· Attachments Provided:
. Application & Proposal Forms

3. Implementation Procedure
1. Proposal announcement and application submission
2. Internal evaluation and selection
3. Launch of joint marketing and first round of funding
4. Final report submission and second round of funding
5. Outcome review and feedback

4. Funding Support Limits
	Type of Support
	Category
	Maximum Support Amount (KRW)

	Product Development
	Local advertising per product
	Up to KRW 2,000,000

	
	Based on number of tourists attracted
	Up to KRW 4,000,000

	Marketing & Promotion
	Content creation or project-based promotion
	Up to KRW 4,000,000


Note 1) The final amount may vary depending on evaluation results and performance (e.g., number of tourists, marketing reach, etc.).
Note 2) Subject to mutual agreement between both parties, the first and second funding installments may be consolidated and provided as a single disbursement.

5. Evaluation Criteria 
	Category
	Detailed Items
	Points

	Company Expertise
	Company size, qualifications, and relevant proof
	20

	Competitiveness
	Product attractiveness, local consumer appeal, self-investment
	20

	Marketing Capability
	Collaboration history with ITO, online/offline channel readiness
	30

	Execution Ability
	Local network, product operation capability, target/goal setting
	30

	Total
	
	100



6. Contact Information
· Department: Overseas Marketing Team, Incheon Tourism Organization
· Email: partners@ito.or.kr


We look forward to receiving your creative and impactful proposals.

Sincerely,
Incheon Tourism Organization
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